AMNMNIsLENsTidsaransaaniuuaznislfuallwaiaduy
BAAC Mobile m@agnﬁ'ﬁ FUNANSLABNITINHATUAZAUNTAINITINHAS
Tuin annalias AandnyEsue
Service Quality Affecting the Acceptance and Use of the BAAC Mobile Application among
Customers of the Bank for Agriculture and Agricultural Cooperatives

in Mueang District, Buriram Province.

FUNUUN LAUIZANT

UNARNER

v '
A o

nsAuadndaszildnnssasdAinefnenadudiuyana AruNIWNNILENTNAINAsaNIs

q

ganfunslduedwaindis BAAC Mobile 289gnAN sUIANSNENITNEATUATAUNTINTINEAT 1
o A o o Ao a o dg/ Qv A 1 o 1 dl v A ¥ dl ¥
R anawes SandayFing  v1uddeil iunuisuEdFun nqusinedenld Ae gnAaeld
1sn13ueUWALAdl BAAC Mobile aMuau 400 Au dasn1siivsinateuuuazaaniaslduuuaauniy
dl A [=3 ¥ aa aa dl aa
dupreedalunisiusansandeyanieansa ananldlunisnszvideyatlsznausiaansia
W7o MAun A9 aD Ferar A1ledy daudEuuNINTIIN WATNAGELANRTIUALATABLNIY
1aun Independent Sample t — test, F- test (One -way ANOVA) LL@w@Mﬂ’]?ﬂmnﬂm‘quﬁm GRIT:

o o [ %

TLAUNLANATYN AR .05

=Sb-

HanIsANHINLLN grauiuudauninNdouwlun) umands e1g 31-40 U nnsAnunse iy
o = ¥ = [ uI/ Y v 1 A 1 '
HoanAnHInauRY aTnineanssn/Audneiall seld deand vzewindu 10,000 L uazwudn
tadudauyanandenasenisuensunisldmaiulag ha e e1Tn wazaeld douladudouypna
v =2 dl 1 o 1 o ¥ dd‘ 1 o
A 8ng nsAnERLansNeiY nanisnisuaniunisldmalulagnuans 9ty grunannis
a v 1 dl A v dl ql/ 1 ] ¥ o dl
UTNN? AUANINUITENE ANUANITENY ATUNITRaLANEIARgNAT LasanRie iU assn e
a I | o ¥ IS dl o o 0 o aa 1% % ] Y
UFnisiuasaniseansunsdmatulat NerAutitdAtyn1eana .05 aniu AuadiuenlasagnAl
gnunnseaniunisldinalulat sunisdufilsslond auntsiuimnudralunis 4w Suasanns

o o 4

aansuN s dmaTuladn NezauiadAtyn1eatia .05

[ %

ANANATY: ALUNINNNTLENT NseansunisldmaTulat



ABSTRACT

This independent study examines the personal factors and service quality dimensions
influencing the acceptance of the BAAC Mobile application among customers of the Bank for
Agriculture and Agricultural Cooperatives (BAAC) in Mueang District, Buriram Province. Utilizing
a quantitative research design, data were collected from a convenience sample of 400 BAAC
Mobile users via a structured questionnaire. Data analysis was performed using descriptive
statistics—including frequency, percentage, mean, and standard deviation—and inferential
statistics, specifically Independent Samples t-test, One-way ANOVA, and Multiple Linear
Regression Analysis, with a statistical significance level of .05.

The findings revealed that the majority of respondents were female, aged 31-40 years,
with lower secondary education, employed in agriculture or general labor, and earning a monthly
income of 10,000 Baht or less. Inferential analysis indicated that occupation and income
significantly influenced technology acceptance, whereas gender, age, and education level
showed no significant differences. Regarding service quality, the dimensions of reliability,
assurance, responsiveness, and tangibles were found to significantly affect technology
acceptance. However, empathy did not demonstrate a significant impact. Furthermore, both
perceived usefulness and perceived ease of use were identified as significant predictors of
technology acceptance. These results provide strategic insights for the bank to enhance its digital

service delivery and strengthen customer trust in mobile banking technology.

Keywords: Service Quality, Technology Acceptance
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