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ABSTRACT

The Bank for Agriculture and Agricultural Cooperatives (BAAC) is a state-owned bank
established under the Bank for Agriculture and Agricultural Cooperatives Act B.E. 2509 (1966).
Its primary objective is to serve as a source of capital to promote and develop the country's
agriculture. This is achieved by providing extensive financial assistance to farmers, farmer groups,
and agricultural cooperatives to increase productivity and income. All financial operations are
consolidated under a unified control system to ensure stability and facilitate convenient additional
funding. The BAAC commenced operations on November 1, 1966, with Mr. Chamnien Saranak

as the first manager, who laid the significant foundation for agricultural credit.

Currently, the BAAC is entering its sixth decade as the financial hub for the agricultural
and rural sectors. It focuses on supporting grassroots economic development through a "Customer
Centric" approach, utilizing cooperative processes and entrepreneurs as the core mechanism to

enhance the capability of the Thai agricultural sector in creating integrated added value.

The Bank prioritizes the "Go Green" policy through the support of Green Credit and the
adoption of the BCG Model (Bio-Circular-Green Economy) to build stability and sustainability in
the agricultural sector, which faces the impacts of climate change. This model helps drive the
BCG economy to grow and compete globally while promoting income distribution, reducing
inequality, and building strong, environmentally friendly communities. Furthermore, the Bank
enhances operational efficiency through technology to support Fintech and customer needs,

striving to fulfill the promise of "Better Life, Better Community, Better Pride."

The BAAC is committed to managing and providing services to customers with quality,
responsibility, and fairness, in accordance with the Bank of Thailand's regulations. This ensures

customers receive appropriate advice, fair products, and proper care and problem resolution. This



approach aligns with the state enterprise strategy of operating as a financial institution for
development, providing public access to capital coupled with financial literacy to support the

strength of the grassroots economy under stable, transparent, and sustainable management.

As the Manager of the BAAC Buriram Branch, the researcher recognizes the importance
of customer satisfaction. Therefore, the researcher is interested in studying the service quality
that affects the satisfaction of the branch's service users. The findings will be used to continuously
improve and develop services to ensure customer satisfaction exceeds expectations, ultimately

contributing to the Bank's success and the further development of staff service quality.

Keywords: Service quality, Satisfaction, Bank for Agriculture and Agricultural Cooperatives,

Buriram Branch
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