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Abstract

The objectives of this independent study were to examine the differences in personal
factors affecting the decision-making process and to investigate the service marketing mix
factors (7Ps) that influence the decision to utilize services at Phaisan Engineering Buriram Ltd.,
Part., Buriram Province. This quantitative research employed questionnaires as the primary tool
for data collection. The sample group consisted of 400 customers who had previously used the
services of Phaisan Engineering, selected through convenience sampling. Data analysis was
conducted using frequency, percentage, mean, and standard deviation.

The study revealed that customers prioritize several key factors in their decision-making
process: Product Quality: Emphasis on standardized quality, product variety, and Thai Industrial
Standards Institute (TISI) certification. Process and Service: Speed of service, clear service
stages, convenience, and overall efficiency. Personnel: Employee expertise, willingness to
serve, and the ability to provide accurate technical consultations. Physical Evidence:
Cleanliness and organization of the showroom, alongside the overall credibility of the
establishment. Price: Reasonable pricing relative to product quality and transparency in price
quotations prior to purchase. Place: Convenience of the location and ease of contact through
various communication channels. Regarding the decision-making process, it was found that
consumers place the highest importance on the Evaluation of Alternatives stage, specifically
comparing quality and price before reaching a conclusion. This was followed by the Purchase
Decision and Problem Recognition stages, respectively.

The results indicate that all seven elements of the Service Marketing Mix (7Ps)
significantly and positively impact the consumer decision-making process. These findings
suggest that entrepreneurs should leverage this data to develop strategic plans to foster a

sustainable competitive advantage.

Keywords: Service Marketing Mix (7Ps), Consumer Decision-Making Process, Phaisan

Engineering Buriram, Personal Factors
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