-9 a1 1 o A Y A a L
nMsgansumaluladdinanon1sananlalzusn1suaUnatatn

Q >

n39lng NEXT 209gna1suia1snys ing 33wiay3sag
Technology Acceptance Affecting the Decision to Use the Krungthai

NEXT Application by Krungthai Bank Customers in Buriram Province
INRWAE FNNINE

UNAALD

>

a 4:“{’;:{0/ 6 d' = =4 a o A U A o [
myeliiandizaid 1) WaldSuuNeUsEaUNIea AL lTUSMMINUMIYaNTy
e lulad mao;ﬁﬂﬁwﬁl"ﬁuaﬂwﬁLﬂ"ﬁ'ungavlmsl NEXT 'ﬁmmiﬂgavl,m a"’awﬁ'mﬁ'%’uﬁ'n,l,uﬂ
mmﬁaiﬁ'ﬂmuyﬂﬂa A LINE 018 AN N Nuldafadaifan zAUMIANEI WAL
= d'l =S > dd' 1 1 e A Y A a 0/'
In  2) WeadAnw MIsansunaluladnasnadan1saaiulaliusnsualniiadu

1 e 1

n;avlmﬂ NEXT maagnﬁ’lﬁmmiﬂgﬂm WRIAUITNE lasnauaiag1anld s Qﬂﬁﬂﬁl"ﬁ

b 9

U%mil,l,aﬂwﬁm‘%'un;avlm NEXT Mmeluaaniaussus s1uIundsn 385 318 17

q

= A A = o v  ad o ' P
wwusaumudweaiasdalunmaiiurunudeya dedfgudatwuuuazain aianlslu
mﬁmm:ﬁ"ﬁa;&a loun drsowss dradowuadia msmwdssuninaigin wWisuisy
ANNLANAIALAN (F-test) Lmzmaﬁamm@nauwwm

Ao \ o [ o Ao eda o A %

HaMTITEwLi 1) andmwnanIinysinedmiaysudnddadvauyanaienani
ﬁ]xﬁﬂﬁé‘l’@?{ﬂﬂﬁ@ﬂﬁm"ﬁ'un‘gdvlwzl NEXT $IUUNGNY WA 812 BOTUNTN Neldiage
32AUNIANE 3w IwanTnlilanuuandrani 2) nmsseusunaluladanadanis
é’@ﬁuslﬁﬂ"ﬁu'%mil,l,aﬂwaLﬂ"ﬁ'ungavlm NEXT maagnﬁﬂﬁmmin;ﬂm Tmiayiug Tag
gnﬁwﬁlﬁﬁmmaﬂwﬁm%’un@ﬂm NEXT lwnissausuimnalulad I@Umwmwaglu
FAUNNTEA ﬁ'a@Tmmﬁujﬂiﬂwﬁﬁnﬂmﬂf\imuazmﬁufﬂmm”lUslumﬂ%mu

[l a o o a aa dl
agadingfayneaian .05

6

ardan : nIvauiiinalulad nsdadulalduinig swansngslinedmiayisug



ABSTRACT

This research aims to 1) compare the level of service decision-making and
technology acceptance among customers using the Krungthai NEXT application of
Krungthai Bank in Buriram Province, categorized by personal factors such as gender,
age, marital status, average monthly income, education level, and occupation; and 2)
study the impact of technology acceptance on the decision to use the Krungthai NEXT
application among Krungthai Bank customers in Buriram Province. The sample
consisted of 385 customers using the Krungthai NEXT application in Buriram Province.
A questionnaire was used as the data collection tool, employing a convenient sampling
method. Statistical analyses included percentages, arithmetic mean, standard deviation,

F-test, and multiple regression analysis.

The research findings showed that 1) Krungthai Bank customers in Buriram
Province with different personal factors did not show overall differences in their decision
to use the Krungthai NEXT application, categorized by gender, age, marital status,
average monthly income, education level, and occupation; and 2) Technology
acceptance significantly influenced the decision to use the Krungthai NEXT application
among Krungthai Bank customers in Buriram Province. Customers using the Krungthai
NEXT application rated the technology acceptance at the highest level overall, both in

terms of perceived benefits and perceived ease of use. Statistically significant at .05

Keywords: Technology acceptance, Service decision, Krung Thai Bank, Buriram

Province
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