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Abstract

This independent study entitled “Corporate Image Affecting Trust in the use of a service
of Endoscopy Patients at the Endoscopy Center, Buriram Hospital” aimed to 1). Compare the
level of trust in utilizing endoscopy services at the Endoscopy Center, Buriram Hospital,
classified by personal factors; and 2). examine the organizational image factors that influence
trust in utilizing endoscopy services at the Endoscopy Center, Buriram Hospital. This study
employed a quantitative research approach using a survey research design. The sample
consisted of 327 endoscopy service recipients. Data were collected using a questionnaire as
the research instrument.

The research findings revealed that: 1). Endoscopy service recipients at the Endoscopy
Center, Buriram Hospital with different gender, age, educational level, and average monthly
income did not differ in their level of trust in using the services. However, differences in
occupation and health insurance coverage resulted in statistically significant differences in the
level of service trust at the 0.05 significance level.

2). Regarding organizational image factors affecting trust in service utilization, the
service quality dimension was the only factor that significantly influenced trust in using
endoscopy services at the Endoscopy Center, Buriram Hospital, at the 0.05 significance level.

Keywords: Corporate image, Affecting Trust in the use of a service of Endoscopy

Patients at the Endoscopy Center, Buriram Hospital
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