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The Influence of Information Perception and Service Quality on Service
Utilization Behavior at the Nakhon Si Thammarat Customs Checkpoint among

Citizens and Entrepreneurs

a v ﬂ 1
V!@ﬁfy]’]’)iim YULNAILL Y

AIANT AnAF2
UNANEa

mMsasaassidunsisufsuno ﬁi’@]qﬂi:mﬁmﬁﬁmﬁaﬁnmms%’ufiaaﬂa
e LU wed nyedoy TUABH URLIMIA 9 POIG RN ITUATAIDTINTITURLA NN
mﬂﬁu‘%miﬁmwa@iawqammmﬂ"ﬁﬁmi@imqamnmmﬂ%ﬁﬁmw Uszrnife dszanan
LLﬂ:EJTﬂizﬂE]ELJﬂ’]iﬁifﬂ%ﬂ"ﬁ@huﬁ[aﬂ’miuﬂiﬂ%ﬁiiuﬁﬂj F1uau 400 au IFuuuzeunutuuy
aaulatt Lﬂum'%iadﬁaéw%'umﬂﬁuiaga Aansideyalasldaddiinyom ALady
faumdouunasgn sulsiniandunusveniofdu wemyensiaunisnanosdadn
WAQ L HAMSANHWLIN TzRUANUAAARdaNITUITayad s UnLN wifl ngsndiou Tuaen
UAZLITNII69 9 BBIEUAANINTUATAITTINTT lasmnTInag luszauann sauanufaiiude
A WMIlHLIMIgaenIwnIlALINNT (Service Quality) MULULIINGINTIAAUNINANT
U313 (SERVQUAL Model) 5 &i@ lasnmwmuagluzauunn wazlunwsugunlduinng
FUAANINIUATAIITINTT danufaiudanndnsrunslduinsduganinIuaIeisIsumy
agluszauann wammareUFNNATIL WU mﬁujﬁa;&aﬁugmuwmw wiinf ngazdoy
Tuaew WaLLSNIEN 9 °uaa@hug{ammumﬂ%ﬁﬁmwmwa@iawqﬁmmmﬂ"ﬁu’%msmuqamm
UATASTTINTIT Aaza i ATyIaha 0.05 WAz MMM LINMIsINadangdnssunsld
UIMIAUGANINIUATAITIINTT fiszeuidaymeada 0.05 Sansdnsitaansnlfidu
whmslidnuaaninIuaseIsTINTT w”eumﬁmmams?amﬁa%lalﬁﬁmm"ﬁ'@L%uLLazLﬂT'lﬁadﬂzl
uwazWangunwuIMIlianumess vuads afeanalindasszmaninaauauainny
ﬁaamwaa;ﬁlﬁu‘%ﬂﬁ"lﬁazmﬁﬂ'izﬁ“n%mw fsiaNaﬁﬂmﬁ@wqaﬂﬁwmsnﬁumsl,fu%m‘ssgﬂ vUaneo

uwaz By mudauinliuing

ardany : MIsuitaya, aamwmaliuims, wadnssumislduinns | duganins

PAIFIDITNINT, UIzT7%



ABSTRACT

This quantitative research aimed to study the perception of information regarding the
roles, responsibilities, regulations, procedures, and services of the Nakhon Si Thammarat
Customs House, and the quality of service, and its impact on the behavior of using the Nakhon
Si Thammarat Customs House. The population consisted of 400 citizens and business operators
using the Nakhon Si Thammarat Customs House. An online questionnaire was used for data
collection. Data were analyzed using descriptive statistics (mean, standard deviation), Pearson
correlation coefficient, and multiple linear regression analysis. The results showed that the
overall level of opinion regarding the perception of information on the roles, responsibilities,
regulations, procedures, and services of the Nakhon Si Thammarat Customs House was high.
The overall level of opinion regarding the quality of service (Service Quality) according to the 5-
dimensional SERVQUAL Model was also high. Furthermore, the overall behavior of users of the
Nakhon Si Thammarat Customs House was also high. Hypothesis testing revealed that the
perception of basic information regarding the roles, responsibilities, regulations, procedures, and
services of the Nakhon Si Thammarat Customs House significantly influences the behavior of
using the Nakhon Si Thammarat Customs House. At a statistical significance level of 0.05, the
quality of service significantly influences the behavior of using the Nakhon Si Thammarat
Customs checkpoint. This study can be used as a guideline for the Nakhon Si Thammarat
Customs checkpoint to develop clearer and more accessible communication channels and
improve the quality of service to be faster, more modern, build trust, and effectively meet the
needs of service users. This will result in repeat business, word-of-mouth recommendations,

and encouraging others to use the service.

Keywords: Information perception, Service quality, Service usage behavior, Nakhon Si
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