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Abstract
Research Title : Financial Literacy and Financial Attitude Factors
Affecting the Decision to Purchase Life Insurance of the Population in

Mueang Nakhon Si Thammarat District, Nakhon Si Thammarat Province
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This study aimed to investigate the factors of financial literacy and financial
attitude that affect the decision to purchase life insurance among residents in Mueang
Nakhon Si Thammarat District, Nakhon Si Thammarat Province. The objectives of the
study were: (1) to examine the influence of financial literacy on the decision to purchase
life insurance, and (2) to study the influence of financial attitude on the decision to
purchase life insurance among the population in Mueang Nakhon Si Thammarat District.
The sample consisted of 400 respondents residing in the district, selected through
convenience sampling, based on Cochran’s (1977) formula. Data were collected using a
questionnaire distributed between September and November 2025. The instrument’s
validity was verified by experts with an Index of ltem-Objective Congruence (IOC) between
0.67-1.00, and its reliability was tested with a Cronbach’s Alpha coefficient of 0.931.
The data were analyzed using descriptive statistics and multiple regression analysis.

The results showed that most respondents were female (56.25%), aged between
30-39 years, and held a bachelor’'s degree (62%). The majority worked as government
officials or state enterprise employees (56%), had a monthly income between 20,001—
30,000 baht (38.8%), and were mostly married (50.3%).

The multiple regression analysis revealed that financial literacy significantly
influenced the decision to purchase life insurance among residents in Mueang Nakhon Si
Thammarat District (R* = 0.473). Specifically, financial planning and personal money
management were the most influential components. In addition, financial attitude was also
found to have a significant effect on the purchasing decision (R? = 0.381), particularly in
aspects related to investment and risk management, followed by saving and spending
behavior. Overall, the findings indicate that financial literacy and financial attitude are key
determinants influencing consumers’ life insurance purchasing decisions among residents

in Mueang Nakhon Si Thammarat District, with statistical significance at the 0.05 level.

Keywords: Financial Literacy, Financial Attitude, Life Insurance Purchasing Decision
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