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Factors Influencing the Consumption of Fresh Rice Noodles in Nakhon Si
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ABSTRACT

This research aimed to study demographic factors and marketing mix factors (7Ps)
influencing the consumption behavior of fresh rice noodles (Khanom Jeen) in Nakhon Si
Thammarat Province. This quantitative research employed questionnaires as a data
collection tool from 400 samples selected through convenience sampling. Data were
analyzed using descriptive statistics and inferential statistics, including difference testing

and multiple regression analysis.

The results revealed that most respondents were female (62.0%), aged 31-40
years (66.3%), held bachelor's degrees (57.8%), worked as government officials/state

employees (28.7%), and had monthly incomes between 20,001-30,000 baht (48.3%).

Regarding demographic factors, gender, age, occupation, and monthly income
significantly influenced consumption decisions (p < 0.05), with occupation having the
strongest influence (Beta = -0.276). Education level showed no significant difference.
Multiple regression analysis indicated that all independent variables explained 8.3% of

the variance in consumption decisions (R? = 0.083).

All seven marketing mix factors (7Ps) received high mean scores. The top three
factors most valued by consumers were promotion (x_= 4.78), physical evidence (x_=
4.76), and product (x_= 4.75). Consumer behavior analysis showed that consumers chose
fresh rice noodles due to local identity, confidence in nutritional value, and demonstrated

high loyalty through recommendations and repurchase intentions.

These findings can be applied to develop marketing strategies for fresh rice
noodle businesses, emphasizing product quality maintenance, social media marketing,
cleanliness standards, and cultural identity to create differentiation and competitive

advantages.

Keywords: Fresh Rice Noodles, Consumer Behavior, Marketing Mix, Local Food, Nakhon

Si Thammarat Province
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