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ABSTRACT

This research aims to 1) study the knowledge and understanding of the people in Nakhon
Si Thammarat regarding money transfer scams, and 2) examine the level of trust related to such
scams among the population in the same area. This study employs a quantitative research
approach, utilizing survey and correlational research designs. The sample group consisted of 401
residents in Nakhon Si Thammarat province, aged 18 and above, who use online banking or
financial services. The research instrument was a questionnaire covering demographic data,
knowledge factors, and trust factors. Data analysis was performed using descriptive statistics
(frequency, percentage, mean, and standard deviation) and inferential statistics (F-test and One-

way ANOVA).

The findings are as follows Demographic Profile: The majority of respondents were
female (43.6%) , aged between 31-45 years (43.9%) , holding a bachelor's degree (39.7%). Most
were private company employees or wage earners (28.4%) , with an average monthly income
between 15,000 - 30,000 Baht (40.6%) , and were married (48.1%). Scam Knowledge and Trust
Factors: The literature and research review indicates that factors such as technology and
financial literacy significantly influence a person's vulnerability to scams. Trust in individuals,
information sources, or institutions is often used as a tool by scammers to reduce the victim's
perception of risk, leading to hasty money transfers without thorough verification. Relationships
and Impact: The analysis suggests that demographic factors, knowledge levels, and trust are
significantly correlated with risk perception and the likelihood of becoming a victim of money
transfer scams. Individuals with lower education levels or limited technology experience tend to

be at a higher risk.

Keywords: Money Transfer Scam, Knowledge and Understanding, Trust, Demographics, Nakhon

Si Thammarat.
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