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ABSTRACT

This research aims to examine the factors influencing the decision-making process for
purchasing residential real estate priced between 2-5 million baht in Mueang District, Nakhon
Si Thammarat. A questionnaire was used to collect data from a sample of 400 participants.
The results of the study revealed that demographic factors, including education level,
monthly income, and family size, have an impact on the decision to purchase real estate
within the 2-5 million baht price range. Additionally, marketing mix factors (7Ps), including
product, price, distribution channels, and physical characteristics, directly influence the
decision to purchase real estate in this price range. Among these factors, product-related
aspects were considered the most significant. In contrast, marketing promotion, personnel,
and process factors did not have a significant influence on the decision to purchase real

estate within the 2-5 million baht range.

Keywords: Marketing mix, decision-making behavior, residential property, consumer behavior,

2-5 million Baht properties
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