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ABSTRACT

The objectives of this research were to study (1) the influence of Camping destination
image Awareness on destination loyalty, and (2) the influence of Memorable Tourism
Experience on destination loyalty. Questionnaires were used to collect data from 414 Thai
tourists who were members of Facebook camping groups and traveled for camping in Nakhon
Si Thammarat Province. The statistical technique used for data analysis was Multiple
Regression Analysis. The results showed that Camping destination image Awareness
variable had influence on the tourists' loyalty in Nakhon Si Thammarat Province. Among
Camping destination image Awareness, satisfaction exerted the strongest influence. The
results showed that Memorable Tourism Experience variable dimensions of Involvement,
Knowledge, Meaningfulness and Refreshment were influence on the tourists' loyalty in
Nakhon Si Thammarat Province. Among Memorable Tourism Experience variable,
Involvement exerted the strongest influence.

Conversely, The Memorable Tourism Experience variable dimensions of Novelty,
Local culture and Hedonism were found to have no influence on tourists’ loyalty in Nakhon
Si Thammarat Province.

Keywords: Memorable Tourism Experience, Camping destination image Awareness,
Loyalty
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