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Abstract

This research aimed to examine demographic factors influencing housing purchase
decisions, to study marketing mix factors (7P’s) affecting housing purchase decisions, and to
investigate housing purchase decisions of Generation Y consumers in Tak Province. The sample
consisted of 400 Generation Y individuals aged between 29 and 44 years who reside in Tak
Province. The research instrument was a questionnaire. The statistical methods used for data
analysis included mean, standard deviation, and Chi-square test. The findings revealed that several
factors significantly influenced housing purchase decisions. Gender affected the length of the
decision-making period. Age influenced purchase objectives and purchase budget, indicating that
consumers in different age groups have different housing needs. Income significantly affected
purchase objectives, information sources, project type, budget, usable space, and housing design,
demonstrating that financial capability is a key determinant of housing purchase decisions and that
access to marketing channels varies across income levels. Occupation significantly influenced
project type, purchase budget, and influential persons, reflecting that occupation serves as an
indicator of purchasing power, financial stability, and lifestyle, while buyers still rely on people
around them when making decisions. Educational level significantly affected purchase budget,
usable space, and decision-making time, indicating that education level reflects economic status,
demand for quality of life, and the need for housing that meets lifestyle requirements. Educated
consumers tend to spend more time searching for information, resulting in longer decision-making
periods. Marital status significantly influenced household size, information sources, and influential
persons in the decision-making process. Married individuals tend to make joint decisions with
spouses or family members, whereas single individuals have greater independence in decision-
making. All elements of the marketing mix—product, price, place, promotion, people, process, and
physical evidence—were found to significantly affect the length of housing purchase decision-
making among Generation Y consumers in Tak Province. These results indicate that modern
consumers pay close attention to details, engage in information searching, and carefully evaluate
their needs. Therefore, they require quality housing, reasonable prices, suitable locations, and
transparent services before making housing purchase decisions. The findings were statistically

significant at the 0.01 level and were consistent with the proposed hypotheses.

Keywords: Purchase Decision, Housing, Generation Y
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