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ABSTRACT

This study aims to investigate the factors influencing consumer behavior in selecting
nighttime dining services in Sukhothai Province. Specifically, the research examines the
relationships among demographic factors, marketing mix factors (7Ps), and socio-economic
environmental conditions that affect consumers’ decision-making. A quantitative research
methodology was employed, and data were collected through questionnaires administered to
400 consumers who used nighttime dining services in Sukhothai Province. The sample was
obtained using purposive sampling, and the data were analyzed using descriptive statistics and

inferential statistics, particularly the Chi-square test.

The findings revealed that demographic factors such as age, income, and occupation
significantly influenced consumers’ behavior in choosing nighttime dining services in Sukhothai
Province. Furthermore, key marketing mix factors—especially price, service quality (people and
process), and physical evidence—were found to play a crucial role in consumers’ decision-
making. In addition, socio-economic and environmental factors, including the growth of tourism
and lifestyle patterns related to nighttime activities in the area, were also found to contribute to

the increasing demand for nighttime dining services.

The results of this study provide valuable implications for nighttime restaurant operators
in Sukhothai Province, particularly in planning marketing strategies, enhancing service quality, and
identifying appropriate target groups. Moreover, the findings contribute to the academic body of
knowledge and can serve as a foundation for future research on consumer behavior in the context

of medium-sized tourism cities.
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