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ABSTRACT

The objectives of this research are : 1) to study the demographic factors
including gender, age, occupation and monthly income, status that affect the purchasing
behavior of facial sunscreen brand Nangfa Sunscreen, Ariyak Life brand, of the
population in Thailand; 2 ) To study the product marketing mix, consisting of main
benefits, packaging, product, brand value, price, distribution channels and promotion
that affect the purchasing behavior of facial sunscreen brand Nangfa Sunscreen,

Ariyaklife brand , of the population in Thailand. This is a quantitative research in the

form of a survey research with a sample of 252 people. Data collection was done using
Google form to send questionnaires to the company's representative customers. Data
analysis used various statistical methods and calculations, including frequency
distribution, percentage, and mean. and standard deviation and comparative analysis of
the relationship of variables between groups using statistics Chi Square at the 0.05
statistical significance level.

The research results found that the majority of the sample were female. Age 41
—50 years of education, bachelor's degree Have a monthly income of 10,001 - 20,000
baht and work as a company employee / government official / State enterprises have a
behavior of purchasing facial sunscreen brand Nangfa sunscreen brand Ariyaklife
through online channels. The reason for purchasing sunscreen is because it can be
ordered anywhere and anytime. There is a product delivery service to the house with
various methods. And the decision-making behavior of purchasing Nangfa sunscreen in
terms of frequency, factors affecting the decision-making, purchasing opportunity,
spending per purchase, and influencers. Overall, the average value is at the highest
level. The result of the hypothesis testing found that marketing mix factors, significantly
influence purchasing behavior for Angel Sunscreen under the Ariya K-Life brand through
online channels, specifically in terms of the expenditure per purchase, at a statistical

significance level of 0.05.
Keywords : Marketing mix, Purchasing Behavior
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