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Marketing strategies that affect consumers' decisions to purchase

organic sprouts in Khon Kaen Province.
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Abstract

The purpose of this research is 1) to study the decision-making process of
consumers in Khon Kaen Province regarding the purchase of organic sprouts, and
2) to examine the marketing strategies that influence consumers' purchasing decisions
for organic sprouts in Khon Kaen Province. The sample group consisted of 400 health-
conscious consumers aged 20 years and over in Khon Kaen Province, selected using
purposive sampling. The research instrument utilized in this study was a questionnaire.
The statistics applied in the research included percentage, mean, and standard deviation.

The hypothesis testing employed multiple regression statistics.

The research results found that the majority of the sample group was female,
aged between 41 and 50 years, married, and had a bachelor's degree. The average
monthly income is more than 40,000 baht. The consumer group that buys organic sprouts
has a purchase frequency of less than once per month. The sprouts that have been
bought the most are bean sprouts or mung bean sprouts. Most of them purchase organic
sprouts. The group of consumers who bought organic sprouts mostly had a purchase
frequency of less than once per month. The sprouts they bought the most were bean
sprouts or mung bean sprouts. Most of them bought organic sprouts between 4:01 p.m.
and 8:00 p.m. The budget for purchasing organic sprouts is 50 - 100 baht. The hypothesis
testing found that the 4Ps marketing strategies in all four aspects, which consist of
product, price, place, and promotion, have an effect on the purchasing decision-making
of organic sprouts by consumers in Khon Kaen Province, with statistical significance at

the 0.05 level.
Keywords: Organic sprouts, 4Ps marketing strategy, Purchase decision process
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