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Factors Affecting the Purchasing Decisions Supplements of Probiotic Products of Generation

Y in Bangkok
Krittika Prajunpon

Abstract

Research on factors affecting the purchasing decisions supplements Probiotic products of
Generation Y in Bangkok. The objective is to study demographic factors. The study focused on
comparing differences including gender, age, education, occupation, and income that affect the

purchase decision of probiotic, and studied the Marketing Mix

Product, Price, Place, Promotion factors that affect the purchase decision of probiotics. The
methodology involves a quantitative study with a sample group of Generation Y in Bangkok totaling
450 people. Data was collected through convenient sampling and online surveys. Statistical analysis
methods used include frequency, percentages, means, standard deviation, statistical inference,

analysis methods such.
as T —tests, F — tests (One way ANOVA), Correlation Coefficients, and Multiple Regression Analyses.

The research findings indicate differences in gender, age, occupation, and income differed
impact to decision probiotics of Generation Y in Bangkok. At a statistically significant level of 0.05.
Marketing mix factors affect the purchase decision probiotics of Generation Y in Bangkok, which is

statistically significantly different at the level of 0.05.

Keywords: Demographic Factors, Decisions to Purchasing, Customer Behavior, Probiotic, Generation
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