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Factors Influencing Decision-Making Behavior in Choosing Public Transportation

Services in Nakhon Nayok Province
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ABSTRACT

The objective of this research is to study the demographic factors, marketing mix
factors, and service quality that influence the decision-making behavior in choosing public
transportation services in Nakhon Nayok Province. Data was collected through electronic
questionnaires distributed online to individuals who use public transportation services at
the Nakhon Nayok Bus Terminal and temporary bus stops. The sample size was
determined using a formula for an unknown population size (infinite population) with a
95% confidence level and a margin of error of 5%, resulting in a total sample size of 450
respondents. Descriptive data analysis was conducted, including percentage, frequency,
mean, and standard deviation. Hypothesis testing was performed using inferential
statistics, including the T-test, F-test in Anova tables, and multiple regression analysis.

The results revealed that most respondents were female, aged between 26-35
years, single, with a bachelor's degree or higher, working as employees in private
companies, and earning an average monthly income of 15,000-20,000 baht.
The marketing mix factor that most influenced the decision to use public transportation in
Nakhon Nayok Province was price, specifically the value for money of the fare in relation
to the distance traveled. The service quality factor that most influenced the decision-making
behavior was consistency, referring to the adherence of public transport fares to the rates
set by the Department of Land Transport. All factors were statistically significant at the
0.05 level.

Hypothesis testing showed that demographic factors such as educational level and
occupation significantly affected the decision to use public transportation in Nakhon Nayok

Province.
Keywords: Public transportation, Marketing mix, Service quality, Decision-making
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