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MOTIVATIONAL AND HYGIENE FACTORS THAT
AFFECT TO ORGANIZATIONAL COMMITMENT
OF GENERATION Y AND GENERATION Z
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ABSTRACT

This research aims to study demographic factors, motivational factors, and
hygiene factors affecting organizational commitment of Generation Y and
Generation Z in Bangkok metropolitan region. The sample group consisted of 400
people who was Generation Y aged 28-43 years and Generation Z aged 12-27
years working in government or private sector organizations in Bangkok
metropolitan region. Data were collected using electronic questionnaires, and
statistical methods were applied for data analysis, including percentages,
frequency, mean, and standard deviation. The study employed statistical tests to
analyze the data, such as comparing means to determine differences between
two groups and among more than two groups Pairwise comparisons of mean
differences. Multiple regression analysis with statistical significance set at the 0.05
level.

The research findings revealed that (1) Most respondents were born
between 1981-1996 (Gen Y), were female, had an average monthly income of
20,001-30,000 baht, and worked in State enterprise employee (2) Different
demographic factors in terms of average monthly income and career It has a
different effect on the organizational commitment of Generation Y and Generation
Z in Bangkok metropolitan region (3) Motivational factors in terms of respect or
recognition, work content, responsibility, and advancement affect organizational
commitment of Generation Y and Generation Z in Bangkok metropolitan region at
42% and (4) Hygiene factors in terms of respect or management and policy,
relationship with colleagues, job security, Monetary compensation and quality of
work life affect organizational commitment of Generation Y and Generation Z in
Bangkok metropolitan region at 53%, with all these factors having statistical

significant at the 0.05 level.

Keywords: Demographic, Motivational, Hygiene, Organizational Commitment,

Generation Y, Generation Z, Bangkok Metropolitan Region
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