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ABSTRACT

This research aims to study demographic factors, marketing mix factors and
perceived brand equity factors affecting people decision to use Laundromat services in
Mueang District, Chanthaburi Province. The sample group consisted of 400 people who
had previously use Laundromat services in Mueang District, Chanthaburi Province. Data
were collected using electronic questionnaires and statistical methods were applied for
data analysis including percentages, frequency, mean and standard deviations. The
study employed statistical tests to analyze the data, such as comparing means to
determine difference between two groups and among more than two groups pairwise
comparisons of mean differences. Multiple regression analysis with statistical
significance set at 0.05 level.

The research findings revealed that (1) Most respondents were female, aged
20-30 years, with a bachelor’'s degree, working as students, earning less than 15,000
baht per month, living in rented accommodations/apartments/condominiums, and using
Otteri Wash & Dry laundromats. (2) Difference in demographic factors such as gender,
educational level, and type of residence significantly influenced on affecting people
decision to use Laundromat services in Mueang District, Chanthaburi Province.
(3) Marketing mix factors, including price, place and promotion influenced on affecting
people decision to use Laundromat services in Mueang District, Chanthaburi Province
at 60 % and (4) Perceived brand equity factors, including brand awareness, perceived
quality, brand association, and brand loyalty, influenced on affecting people decision to
use Laundromat services in Mueang District, Chanthaburi Province at 75.20%, with all

these factors having statistical significant at the 0.05 level.

Keywords: Marketing Mix, Perceived Brand Equity, Decision, Laundromat Service
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