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Factors Influencing the Purchasing Decision Process of

Mayongchid Grown in Nakhon Nayok (Gl) Province by Tourists
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ABSTRACT

This research aimed to study the demographic factors, marketing mix factors, and tourist
purchasing behaviors that affected the decision-making process of purchasing longan grown in Nakhon
Nayok Province (Gl). The sample group used in this study was 400 Thai tourists aged 18 and over who
traveled to Nakhon Nayok Province because it was the period when they had financial ability and
freedom to make purchasing decisions. Data were collected by distributing electronic questionnaires via
online channels (QR CODE). Statistics were used to analyze the data, including percentage, frequency,
mean, standard deviation, test of mean using statistics to compare the difference between two and more
than two groups of variables, test of pairwise comparison of mean differences, and multiple regression
analysis, which were statistically significant at the 0.05 level.

The research results found that (1) most of the respondents were female, aged
between 27-35 years, had a bachelor's degree, worked as civil servants, had an average
monthly income of 10,001-25,000 baht, and lived in different provinces. (2) Different
demographic factors in terms of age, occupation, and residence had different effects on the
decision-making process for purchasing Mayongchid. (3) Marketing mix factors in terms of
products, sales promotion, and distribution channels had different effects on the decision-
making process for purchasing Mayongchid. (4) Tourists' purchasing behavior in terms of
purchase purpose was to buy for personal consumption, reason for purchasing was to
consume by themselves, group that influenced the purchase was themselves, frequency of
purchase was less than once a month, what they wanted to buy was Mayongchid variety
Tulaklao, and opportunity to buy was to relax/travel in Nakhon Nayok Province. (5) Tourists'
purchasing behavior in terms of purchase frequency and opportunity had different effects on
the decision-making process for purchasing Mayongchid. Statistically significant at the 0.05

level
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