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ABSTRACT

This research aims to study demographic factors, online marketing mix factors, and the influence
of influencers on Consumer Purchasing Decisions of Skincare Products through the TikTok Application
in Prachinburi Province. The sample group consisted of 400 consumers aged 15 years and older
who reside in Prachinburi Province and have purchased skincare products through the TikTok application.
Data were collected using electronic questionnaires, and statistical methods were applied for data analysis,
including percentages, frequency, mean, and standard deviation. The study employed statistical tests to
analyze the data, such as comparing means to determine differences between two groups and among
more than two groups Pairwise comparisons of mean differences. Multiple regression analysis
with statistical significance set at the 0.05 level.

The research findings revealed that (1) Most respondents were female, aged 26 — 35 years,
single, held a bachelor's degree, worked as government officials or state enterprise employees, and had
an average monthly income of 10,001 — 20,000 Baht (2) Differences in demographic factors such as gender,
age, education level, and average monthly income significantly influenced on Consumer Purchasing Decisions
of Skincare Products through the TikTok Application in Prachinburi Province (3) Online marketing mix factors,
particularly product, price, and promotion, influenced on Consumer Purchasing Decisions of Skincare Products
through the TikTok Application in Prachinburi Province at 63.30% and (4) Influencer factors, including
expertise, attractiveness, and similarity to the target audience, influenced on Consumer Purchasing
Decisions of Skincare Products through the TikTok Application in Prachinburi Province at 54.60%,

with all these factors having statistical significance at the 0.05 level.

Keywords: Demographics, Online Marketing Mix, Influencer Influence, Purchasing Decision,

Skincare Products, TikTok Application
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