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ABSTRACT

This research aimed to study personal factors affecting purchase decision
process for games on Steam platform, and examine online marketing mix factors
affecting purchase decision process for games on Steam platform among consumers in
Nakhon Sawan province. Data were collected using questionnaires from 400
respondents and analyzed using descriptive statistics and multiple regression analysis.
The results showed that most respondents were female, aged between 21-40 years,
held bachelor's degrees, worked as government officers/state enterprise employees, and
earned monthly income between 10,001-20,000 baht. Personal factors including age,
education, occupation, and income significantly influenced different purchase decision
processes. Regarding online marketing mix factors, privacy, product, promotion, price,
and personalization significantly affected purchase decision process. These factors

could explain 71.80% of the variance in purchase decisions.

Keywords: Online Marketing Mix, Purchase Decision Process, Steam Platform, Games
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