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ABSTRACT

This research is to study the marketing mix factors that affect the decision
to purchase an IPHONE mobile phone in the lower northern region. The objective is to (1)
study consumer behavior that affects the decision to purchase an IPHONE mobile phone

in the lower northern region (2) to study marketing mix factors that Affects purchasing



decisions IPHONE mobile phones in the lower northern region Classified by personal
factors By collecting data from a sample of 400 people, the statistics used include: Data
analysis using T-test statistics, Analyze data with One Way ANOVA (F-test) statistics and
analyze data with multiple regression statistics (Multiple Regression). From the research
results, it was found that Gender consumers Salary rate and different careers There will
be a different overall purchasing decision process. But consumers who are old and
different levels of education will bloom Overall purchasing decisions were not significantly
different at the 0.05 level, and when testing the hypothesis with multiple regression
statistics, it was found that marketing mix factors affecting the decision to purchase an
IPHONE mobile phone in the region. lower northern Arranged by influence from highest to
lowest, including product aspects. Promotion Marketing, distribution channels Physical
environment Process aspect, personnel aspect, price aspect, respectively
Keywords: marketing mix factors, decision making
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