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Marketing Mix Factors Affecting Customers’ Deciding to use nursing home

services In Nakhon Sawan Province
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ABTRACT

This research was to study the marketing mix factors affecting the decision to use
the nursing home service in Mueang District, Nakhon Sawan Province. The objectives were
1) to study the personal factors affecting the decision to use the nursing home service in
Mueang District, Nakhon Sawan Province, and 2) to study the service marketing mix affecting
the decision to use the nursing home service in Mueang District, Nakhon Sawan Province.
The data were collected from 405 samples in Mueang District, Nakhon Sawan Province. The
data were collected using a questionnaire. The statistics used were T-test, One Way ANOVA

(F-test) and Multiple Regression.

The research results found that the 405 respondents were mostly female, 20-30 years
old, single, had a monthly income of 25,001-40,000 baht, worked as employees in private
companies, and had a bachelor's degree. Respondents of different ages had no different
decisions to use the nursing home service in Mueang District, Nakhon Sawan Province.
Respondents with different genders, marital status, education level, occupations, and incomes
There will be a decision to use the nursing home service in general that is statistically
significant at the 0.05 level. And when testing the hypothesis with multiple regression
statistics, it was found that the marketing mix factors that affect the decision to use the nursing
home service in Mueang District, Nakhon Sawan Province are statistically significant at the
0.01 level, ranked from most to least influential, including promotion, physical environment,
price, and process, respectively. From this study, the data can be analyzed and planned to
create satisfaction and respond to the needs of consumers in deciding to use the nursing

home service.

Keywords: Marketing mix, Decision to use nursing home services
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