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FACTORS AFFECTING CONSUMERS’ DECISION TO PURCHASE
DIGITAL LOTTERY TICKETS IN UBON RATCHATHANI PROVINCE
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ABSTRACT

This study aimed to examine factors affecting consumers’ decisions to purchase
digital lottery tickets in Ubon Ratchathani Province, as well as to analyze demographic
characteristics and compare purchasing decisions across different demographic groups. A
quantitative research design was employed using a questionnaire administered to 400
consumers who had experience purchasing digital lottery tickets. The data were analyzed
using descriptive statistics and inferential statistics, including difference testing and multiple
regression analysis. The results indicated that age, income, and marital status had
statistically significant effects on purchasing decisions. In addition, convenience, product
attractiveness, purchase support systems, and trust positively influenced consumers’
decisions, with convenience being the most influential factor. The findings can be used as
practical guidelines for improving government digital lottery distribution systems in terms of

efficiency, accessibility, and consumer trust.
Keywords: Digital Lottery, Purchase Decision, Convenience
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