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ABSTRACT

The objectives of this study were to (1) Examine the demographic factors influencing
the purchasing decision of the novel book readers in Thailand, and (2) Investigate the
effects of marketing mix elements on the purchasing decision of the novel book readers in
Thailand. The population consisted of individuals who had purchased novels in Thailand,
with a sample of 400 respondents selected through an appropriate sampling calculation
method. The tools used to collect data were questionnaires, statistics used in data analysis,
including percentage, mean, standard deviation. Statistically Average Testing One-way
variance analysis and multiple regression analysis.

The results of the study found that (1) Differences in demographic factors such as
occupation and income significantly affect the purchasing decision of the novel book readers
in Thailand at a statistical significance level of 0.05, except for gender, age, and education
level, which do not significantly affect the purchasing decision of the novel book readers in
Thailand at a statistical significance level of 0.05, which is inconsistent with the hypothesis.
And (2) The marketing mix aspects of product, promotion, and service provider significantly
affect the purchasing decision of the novel book readers in Thailand at a statistical
significance level of 0.05, except for price, distribution channel, service, and characteristics,
which do not significantly affect the purchasing decision of the novel book readers in

Thailand at a statistical significance level of 0.05.

Keywords: Novel Readers, Demographic Factors, 7Ps Marketing Mix Factors, Purchase

Decision
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