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FACTORS INFLUENCING THE PURCHASE DECISION OF MARBLE STONE TABLES IN
NAKHON RATCHASIMA PROVINCE
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Abstract

The objectives of this study were to (1) study the demographic factors that affect the
decision to purchase Mable stone table of consumers in Nakhon Ratchasima Province. (2) Study
on the 7Ps of market mix factors that affect the decision to purchase Mable stone table of
consumers in Nakhon Ratchasima Province. The population used in this research is the population
in Nakhon Ratchasima Province. Therefore, the respondents were determined using the method of

calculating the group of respondents. The tools used to collect data were questionnaires, statistics



used in data analysis, including percentage, mean, standard deviation. Statistically Average Testing
One-way variance analysis and multiple regression analysis. The results of the study revealed that
demographic characteristics such as gender, age, education level, marital status, occupation, and
monthly income did not significantly affect the decision to purchase marble tables at the 0.05 lev el

of statistical significance. However, differences in housing type were found to significantly influence

purchasing decisions at the same level, which is consistent with the proposed hypothesis. (2) 7Ps

of marketing mix exerted a substantial influence on consumers’ decisions to purchase marble tables

in Nakhon Ratchasima. Significant effects at the 0.05 level were observed in distribution channels,

marketing promotion, personnel, process, and physical evidence.

Keywords Demographics, 7Ps Marketing Mix Factors, Buying Decisions.
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