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Analysis of Specific Demand Patterns and Social Values
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ABSTRACT

Analysis of Specific Demand Patterns and Social Values on the Acceptance of Electric
Vehicles had the objective of this study to analyze the specific needs and analyze the social
values that influence the acceptance of electric vehicles. This study was to study the specific
needs and social values that influence the acceptance of electric vehicles. The research sample
consisted of 400 respondents and the data was analyzed using descriptive statistics. Data
analysis involved statistical methods, including sample size analysis, percentage values (%),
average determination (X), standard deviation (SD), as well as inferential statistics such as t test,
F test (One-way ANOVA), Pearson Correlation Coefficient and Multiple Regression Analysis to
test hypotheses. From the hypothesis testing results, it was found that consumers with different
occupations, education levels, and specific needs of those who choose to use electric cars have
different average values of perceived benefits that are statistically significant. In terms of
consumers with different genders and frequencies of using electric cars, they have different

average values of perceived ease of use that are statistically significant.
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