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ABSTRACT

This study aims to examine the demographic factors and marketing mix factors influencing
consumers' decisions to purchase children's candy at pharmacies in Nakhon Ratchasima Province.

The findings can be applied to develop marketing strategies for candy products. The study involved

a sample group of 385 respondents. Statistical analyses included frequency, percentage, mean (X),
standard deviation (SD), hypothesis testing using t test, One-way ANOVA and Multiple Regression
Analysis.

The study's demographic findings revealed that the majority of respondents were female,
aged between 30-39 years, single, held a bachelor's degree, worked primarily as private company
employees or laborers, and had an average monthly income of 20,001 -30,000 baht. The respondents
placed a high level of importance on the marketing mix. Hypothesis testing results showed the
following (1) Differences in demographic factors, specifically occupation, significantly influenced the
decision-making process for purchasing children's candy at pharmacies among consumers in Nakhon
Ratchasima Province. This influence was statistically significant at the .05 level across all stages of
the decision-making process, including information search, evaluation of alternatives, purchase
decision, and post-purchase evaluation and (2) Marketing Mix factors significantly influenced the
decision-making process for purchasing children's candy at pharmacies among consumers in Nakhon

Ratchasima Province. This influence was statistically significant at the .05 level.

Keywords: Children's Candy, Marketing Mix, Purchase Decision
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