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ABSTRACT

The purpose of this 1) study the personal factors that influence the marketing mix
factors in selecting souvenirs in Nakhon Ratchasima Province, 2) examine the behaviors
that affect the marketing mix factors in selecting souvenirs in Nakhon Ratchasima
Province.The researcher conducted a study on consumer behavior affecting the marketing
mix factors in selecting souvenirs in Nakhon Ratchasima Province.The sample group
consisted of 400 consumers who purchased souvenirs in Nakhon Ratchasima.The
statistical analysis methods included frequency, percentage, mean, standard deviation,
and hypothesis testing using T-test and One-Way Anova.

The research findings revealed that most of the respondents were female, aged
26-35 years, originally from other provinces in the northeastern region of Thailand, had a
bachelor's degree, and an average monthly income of 10,001 — 30,000 baht. The majority
purchased souvenirs for their family or relatives, with the most popular souvenir being
Chinese sausage. The reason for purchasing was to give gifts to relatives or friends, and
the main purchasing channel was online stores, often triggered by seeing interesting
products. The decision-making process was mostly self-driven, with payment made via
mobile banking, and the purchasing frequency was less than once a month. The
hypothesis testing results showed that personal factors such as age and average monthly
income affected the marketing mix factors in selecting souvenirs, whereas gender, origin,
and education level did not have a significant effect. Behavioral factors, such as
purchasing location, payment method, and purchase frequency, significantly influenced
the marketing mix factors. However, factors such as the target group, type of souvenir,
reason for purchase, timing of purchase, and participation in decision-making did not
significantly affect the choice of souvenirs in Nakhon Ratchasima. The findings were

statistically significant at the 0.05 level.

Keywords: Consumer behavior, marketing mix factors, souvenirs.
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