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ABSTRACT

The purpose of this study is to investigate the demographic characteristics, the impact of
Word-of-Mouth marketing, and consumer perceptions of Word-of-Mouth marketing in the decision-
making process of purchasing dietary supplementsin Nakhon Ratchasima Province. The findings
from this research can be utilized by entrepreneurs and business owners in the dietary
supplementindustry to inform strategic planning, particularly in terms of communication channels
that influence consumer decision-making. Moreover, the results can assist marketers and other
stakeholders in designing effective marketing strategies and expanding their business in the
future. The sample consisted of 400 consumers, both male and female, aged 18 years and above,
residing in the province. Data was collected using a questionnaire. The statistical tools used for
data analysis included sample size (n), percentage (%), mean ()_(), Standard Deviation (SD),
t test, F test (One-way ANOVA), and Multiple Regression Analysis.

The study found that gender did not significantly influence the decision-making process
of purchasing dietary supplements in Nakhon Ratchasima. However, factors such as age,
education level, occupation, and monthly income showed significant differences in consumer
decisions at the 0.05 significance level. Additionally, Word-of-Mouth marketing across all three
dimensions (Product-related, Recommendation-related, and Personal Experience-related) had a
statistically significant impact on the decision to purchase dietary supplements in Nakhon
Ratchasima Province, accounting for 84.10% of the variance, with statistical significance at the

0.05 level.

Keywords: Word-of-mouth Marketing, Dietary Supplements, Decision-Making
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