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Marketing mix factors affecting the decision to use fitness center

services in Mueang District. Nakhon Ratchasima Province.

Krid Puwesa
Faculty of Business Administration, Ramkhamhaeng University.
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ABSTRACT

This research aimed to study consumer behavior and decision-making in choosing a
fitness center and marketing mix factors affecting decision-making in choosing a fitness
center in Mueang District, Nakhon Ratchasima Province, classified by personal
characteristics: gender, age, education level, occupation, and income. The sample group
used in this research was 400 fitness center users in Mueang District, Nakhon Ratchasima
Province. The majority of the sample group was male, 190 people, or 47.5 percent; 155
people, or 38.8 percent, were 26-30 years old; 233 people, or 58.3 percent, were office
workers; 117 people, or 29.3 percent, were employees with an income of 10,001-20,000
baht; 122 people, or 30.5 percent, were employees. The statistical data used for analysis
and hypothesis testing were percentage, mean, standard deviation, correlation coefficient,
and multiple regression analysis. The research results found that: 1. Demographic factors
included gender, age, education level, occupation, and average monthly income. 1. The
factors of marketing mix that affect the decision making to use the fitness center service in
Mueang District, Nakhon Ratchasima Province are different with statistical significance at
0.05. 2. The data of consumer behavioral factors consisted of frequency of using the
service per week, duration of using the service per time, time of using the service, date of
using the service, people who influence the choice of using the fitness center service, the
purpose of choosing to use the fitness center service which are different with statistical
significance at 0.05. 3. The marketing mix factors that affect the decision making to use the
fitness center service were found to be related to the decision making to use the fitness

center service in Mueang District, Nakhon Ratchasima Province with a high level of
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relationship (r = 0.695). It affects the decision making to use the fitness center service in

Mueang District, Nakhon Ratchasima Province with a significance level of 0.05
Keywords: Marketing mix; Decision; Fitness Center
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