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Marketing Mix Factors of Wellness Businesses Affecting the Service

Selection Decisions of Generation Y Consumers in Songkhla Province.

Pattarawadee khwanthong

ABSTRACT

The study on Marketing Mix Factors of Wellness Business Influencing the Service
Selection Decisions of Generation Y Consumers in Songkhla Province. The objective is
to study the behavior of Generation Y consumers in Songkhla Province regarding wellness
business. To study and compare the behavior of Generation Y consumers in Songkhla
Province regarding wellness business, categorized by demographic factors and to study
the marketing mix factors of wellness business that influence the service selection
decisions of Generation Y consumers in Songkhla Province.The sample group consists
of Generation Y consumers in Songkhla Province, aged between 25 and 39 years; with
a total of 400 people. Data were collected using a questionnaire, and the statistical
methods used for data analysis included percentages, means, standard deviations, and
the Chi-Square Test, with a significant level set at .05 and a 95% confidence level.

The study found that, a comparison of demographic factors related to the behavior of
Generation Y consumers in Songkhla Province regarding the use of wellness business services
found that different demographic factors have different relationships with service usage behaviors in
the wellness business in terms of service users, and the comparison of marketing mix factors related
to the service usage behavior of Generation Y consumers in the wellness business in Songkhla
Province found that different marketing mix factors are related to service usage behavior in the
wellness business, including the type of business, reasons for using the service, level of participation,

and frequency of service usage, and these are different.

Keywords: Marketing mix factors, consumer behavior, wellness business.
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