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Abstract



The purpose of this study is to examine the variables affecting Songkhla province's second-
hand home buying habits. Three major groups of factors are the focus of the research: marketing
mix (7P) factors, which include price, location, house quality, and promotional activities; demographic
factors, which include age, income, and marital status and may influence purchase decisions; and
external factors (PEST), which include political, economic, social, and technological aspects.

With the highest average score of 3.71, the results reveal that "personnel” factors—such as
seller qualities and skills—had the greatest impact on the decision-making process. House quality-
related "product" criteria, on the other hand, had the least impact but were still somewhat
significant.Because it enhances long-term investment confidence, political stability was determined
to have the biggest influence among external factors (average score: 3.78). According to respondents'
varied points of view, economic concerns had the least influence (average score: 3.37). The report
emphasizes how crucial it is to build buyer confidence through transparent and forthright sales
procedures and successful marketing campaigns. Gaining insight into important market factors, like
political stability and seller characteristics, can significantly boost consumer happiness and promote
the purchase of used homes.

This research also investigates the possibility of turning old homes into commercial spaces,
which might have beneficial effects on social, economic, and sustainable development aspects. For
example, turning houses into cafes or community centers can reduce structural costs, generate
consistent revenue, and help nearby communities. In addition to supporting sustainable development,
this strategy encourages resource-efficient techniques that are in line with the tenets of the circular
economy and preserves architectural heritage.

Interconnected influences on purchasing decisions are revealed by examining the relationship
between the 7Ps and PEST. Political stability, for instance, strengthens pricing tactics, while
technological advancements like smart home features boost value. These results offer practical
advice for raising buyer confidence and creating adaptable plans for Songkhla province's second-

hand home market.

Keywords: Marketing Mix Factors, Consumer Purchase Behavior, Real Estate Investment
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