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Factors Influencing Lunchtime Restaurant Choices of Working-Age People in

Songkhla Province

Narumon Suwannarat

Abstract

This research aims to: 1.) study the personal factors of working-age individuals
influencing their decision to choose lunchtime restaurants in Songkhla Province;
2.)investigate the marketing mix factors influencing the decision- making process for
lunchtime restaurants among working- age individuals in Songkhla Province; and
3.)explore the overall decision- making process of choosing lunchtime restaurants by
working- age individuals in Songkhla Province. The research utilized a questionnaire as
the primary data collection tool, distributed via the LINE application to 400 respondents
working in Songkhla Province. The data were analyzed using statistical software for
frequencies, percentages, means, and standard deviations. Chi-Square statistics were

employed for hypothesis testing.

The findings revealed that the majority of respondents were female, aged between
33-44 years, with a bachelor's degree or equivalent, working as government officers or
employees of state enterprises, and earning an average monthly income of 20,001 to
40,000 THB. Hypothesis testing indicated that lunchtime restaurant choices were
influenced by factors such as appealing food appearance, delicious taste, reasonable
pricing relative to portion size, and a preference for made- to- order restaurants.
Respondents most often sought recommendations from colleagues or close friends when
deciding on a restaurant. The hypothesis testing also revealed that personal factors such
as gender, age, education level, occupation, and average monthly income significantly
influenced lunchtime restaurant choices among working- age individuals in Songkhla
Province, with a statistical significance level of 0.05. Additionally, the 7Ps of the marketing
mix significantly influenced their decision- making process for choosing Ilunchtime

restaurants in Songkhla Province, also at a statistical significance level of 0.05.

Keyword : Satisfied, Marketing mix factors, decision
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