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ABSTRACT

The study on Factors Influencing the Decision to Use Car Care Service Among
Working-Age People in Songkhla Province aims to examine the quality of services that
affect the decision-making process of working-age people in Songkhla Province when
choosing car care services. To study the service marketing mix factors influencing the
decision to use car care service among working-age people in Songkhla Province. And
to study the decision-making process for using car care service among working-age
people in Songkhla Province, the sample group includes the population residing in
Songkhla Province consists of working-age individuals aged 20 to 60 years old. The
statistics used for data analysis include frequency, percentage, mean, standard

deviation, and multiple regression analysis.

The study found that the decision to use car care service among working-age
people in Songkhla Province regarding awareness of needs was mostly expressed as
when you need to wash your car, you will always think of the car care service you
regularly use. Regarding information search, respondents expressed their opinions as if
information is gathered from friends or acquaintances who have used car care service,
regarding alternative evaluation, respondents expressed their opinions that the staff are
attentive and take good care of the car. When bringing a car in for service, respondents
expressed their opinions regarding the purchasing decision, stating that the car care
service offers discounts on service prices for regular customers. Regarding post-
purchase evaluation, respondents expressed their opinions that they are satisfied with
the service and the attentiveness of the car care service they use. And the quality of
service in meeting different needs affects the decision to use car care service in
Songkhla Province. The post-purchase evaluation differs significantly at the 0.05 level of
statistical significance. And the different service marketing mix factors affect the decision
to use car care service among working-age people in Songkhla Province. Awareness of
needs, information search, alternative evaluation, purchase decision, and post-purchase

evaluation differ with statistical significance at the 0.01 level.

Keywords: Service marketing mix, service quality, decision-making.
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