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The Factors Influencing the Purchasing Behavior of Working-Age Consumers

in Songkhla Province Through the Facebook Platform

Kanokwan Lamseng

ABSTRACT

This research aims to study the demographic factors influencing purchasing behavior
through the Facebook platform, including gender, age, educational level, occupation, and
average monthly income. It also seeks to examine the marketing mix factors (7P) affecting
purchasing behavior through Facebook, namely product, price, place, promotion, people,
process, and physical evidence. Additionally, the research investigates the purchasing
behavior of working-age consumers in Songkhla Province. The sample group consisted of
400 working-age consumers in Songkhla Province who had previous experience purchasing
products through Facebook. Data was collected using an online questionnaire distributed via
Google Form. Statistical analysis included frequency, percentage, mean, standard deviation,
and the Chi-Square Test, with a confidence level of 95% or statistical significance at 0.05.

The results revealed that most respondents were female (296 respondents, 74.00%).
The majority were aged between 31-40 years (173 respondents, 43.25%), had a bachelor’s
degree or equivalent (235 respondents, 58.75%), were government employees
(168 respondents, 42.00%), and earned an average monthly income of 15,001-25,000 THB
(160 respondents, 40.00%). The comparison of marketing mix factors (7P) influencing
purchasing behavior through Facebook among working-age consumers in Songkhla Province
indicated a high level of influence. The study also found that different demographic factors,
including gender, age, educational level, occupation, and average monthly income, affected
the purchasing behavior of working-age consumers on Facebook in Songkhla Province.
Similarly, variations in the marketing mix factors, including product, price, promotion, place,
people, process, and physical evidence, also influenced the purchasing behavior of these

consumers differently.

Keywords : Purchasing Behavior, Facebook Platform, Marketing mix factors
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