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Factors Influencing Consumer Decision to Purchase Pet Food in

Hat Yai District, Songkhla Province.

ABSTRACT

This study, "Factors Influencing Consumer Decisions to Purchase Pet Food in Hat Yai
District, Songkhla Province”, aims to investigate the impact of demographic variables and
marketing mix (4Ps) on consumer purchasing decisions. Additionally, it examines the stages of
the consumer decision-making process for pet food purchases in the target area. The study
adopts a quantitative research methodology The target demographic comprises male and
female pet owners residing in Hat Yai District. A total of 410 valid responses were collected
through structured questionnaires.

The results indicate that most respondents were male, aged 27-44 years, possessed a
bachelor's degree, predominantly engaged in entrepreneurial ventures or private businesses,
and salary incomes between 25,001 and 35,000 baht. Cats were identified as the most
frequently owned pets. Regarding marketing mix, respondents rated their influence on
purchasing decisions as highly significant, with a mean score of 4.42 and a standard deviation
of 0.64. Among the marketing mix , the product strategy exhibited the highest impact, followed
by place, pricing and promotion. Concerning the consumer decision-making process,
respondents demonstrated active engagement, reflected in an average mean score of 4.33 and
a standard deviation of 0.70. The information search phase emerged as the most critical stage,
followed by need recognition, evaluation of alternatives, post-purchase assessment, and service
usage decisions.Inferential statistical analyses revealed that demographic variables such as
age, education, occupation, and income significantly influenced purchasing decisions at a 0.01
level of significance. Additionally, variations in marketing mix strategies—including product
positioning, pricing models, distribution efficiency, and promotional effectiveness—had a
statistically significant effect on consumer behavior at the same level of significance. In
conclusion, the study underscores the strategic importance of demographic insights and
marketing mix optimization in influencing consumer purchase behavior. These findings provide
actionable recommendations for businesses to refine their market positioning and enhance

competitive advantage within the pet food industry in Hat Yai District, Songkhla Province.

Keywords: Consumer Behavior, Marketing Mix (4Ps), Demographics, Decision-Making Process,

Pet Food Industry
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