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Consumer Behavior in Choosing Pub-Restaurant Services

in Hat Yai District, Songkhla Province

Sinattha Bootdee

Abstract

This study, Consumer Behavior in Choosing Pub-Restaurant Services in Hat Yai
District, Songkhla Province, aims to: (1) Investigate the demographic factors influencing
consumer behavior in the selection of pub-restaurant services. (2) Examine the impact of
marketing mix factors on consumer behavior in this context. (3) Analyze consumer behavior in

utilizing pubrestaurant services in Hat Yai District, Songkhla Province.

This research follows a quantitative approach, involving a sample of 400 consumers
who have previously visited pub-restaurants in Hat Yai District. Data were gathered through
a structured questionnaire and analyzed using statistical methods including percentages,

means, standard deviations, and the Chi-square test.

The findings indicate that the majority of respondents were male, aged 20-30 years, with a
bachelor's degree or equivalent, employed as government officers or in state enterprises, and
earning an average monthly income of 25,001-35,000 THB. Regarding their consumption behavior,
respondents showed a preference for ordering fried dishes, typically visited pubrestaurants for social
gatherings, and favored venues close to community centers. On average, they visited such
establishments 3-4 times per month, spending between 1,001 and 2,000 THB per visit. Most
respondents preferred visiting on weekends (Saturday-Sunday) between 6:01 PM and 9:00 PM,

with a strong emphasis on involving friends in the decision-making process.

Hypothesis testing revealed that demographic factors such as gender, age, education,
occupation, and income had a statistically significant effect on consumer behavior in choosing
pub-restaurant services in Hat Yai District at the 0.05 significance level. Furthermore, all seven
elements of the marketing mix were found to have a statistically significant influence on consumer

behavior at the 0.01 and 0.05 significance level.

Keyword: Pub-restaurant services, Demographic factors, Marketing mix
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