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Study of Marketing Mix Factors Affecting the Decision to

Use Hotel Services Among Guests in Songkhla Province.
Ploypailin Ritthisak
ABSTRACT

This research was to study personal factors and market factors that influence
the behavior of hotel guests in Songkhla Province, which is a quantitative research by
using a questionnaire to collect data from a total of 400 people. Independent sample t-
test is used to analyze one-way variance by F-test (One way ANOVA), Pearson correlation
coefficient analysis, and multiple regression analysis

The results showed that the sample was mostly female, 178 people, 109 people
aged 41 - 50 years old, 204 people with single status, 184 people with occupation as
employees of private companies/employees, 100 people in the income range of 20,001 —
25,000 baht, and 175 people for the main purpose of stay, which was to come to
meetings/seminars. The results of the hypothesis test showed that different personal
factors affect the behavior of choosing hotels in Songkhla Province and the marketing
mix factor (7Ps) in 7 aspects: product, price, distribution channel, marketing promotion,
and product selection. Personnel, process, and physical It has a statistically significant

effect on the behavior of hotel guests in Songkhla Province at the level of .05
Keywords : Hotels, Services, Marketing Mix Factors
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