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Study of the Marketing Mix Factors (7Ps) Influencing Consumer Behavior in

Purchasing Medicines from Pharmacies in Phatthalung Province

Kasama Saetun
ABSTRACT

This research aims to study personal factors, including gender, age, religion, educational
level, occupation, and average monthly income, that influence consumer behavior in purchasing
medicines from pharmacies in Phatthalung Province. It also seeks to investigate the marketing mix
factors affecting consumer behavior and examine the purchasing behavior of consumers buying
medicines from pharmacies in the province. The sample group consists of 400 individuals from
various districts in Phatthalung Province who purchase medicines from pharmacies. The data
collection tool is an online questionnaire created using Google Forms. Data analysis is conducted
using statistical software. Descriptive statistics used include frequency, percentage, mean, and
standard deviation. The hypothesis is tested using the Chi-square statistic.

The research revealed that the majority of respondents were female, aged between 26-35
years, identified as Buddhists, had an educational level of lower secondary school (Grade 9 ),
worked as farmers, and earned an average monthly income of 10,001-15,000 THB.

Respondents rated the importance of the marketing mix factors (7 P) at the highest level overall.
When examined by individual factors, the product factor had the highest mean score, followed by
physical evidence and people, respectively. Regarding consumer behavior, most respondents
indicated that their own decisions influenced their medicine purchases. They typically bought
medicines from pharmacies between 10:01 AM and 2:00 PM, spent less than 10 minutes on
average, and chose pharmacies primarily to purchase medicine when experiencing illness. Their
purchasing decisions were influenced by prior positive experiences with the medicine's
effectiveness. The most common purchases were medicinal products for treating illnesses,
particularly pain relievers and fever reducers. Consumers preferred pharmacies with pharmacists
present, who could provide accurate diagnoses and proper advice regarding medications.
Hypothesis Testing Results differences in personal factors significantly influenced consumer
behavior in purchasing medicines from pharmacies in Phatthalung Province at statistical

significance levels of 0.01 and 0.0 5. Differences in marketing mix factors also significantly



influenced consumer behavior in purchasing medicines at statistical significance levels of 0.01 and

0.05.
Keywords : Marketing Mix Factors, Consumer Behavior, Pharmacies
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