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ABSTRACT

The objectives of this research are: 1) to study the personal factors that affect the decision
to purchase fast food among people in Hat Yai District, Songkhla Province; 2) to study the
marketing mix factors (4Ps) that affect the decision to purchase fast food among people in Hat
Yai District, Songkhla Province; and 3) to study the decision-making process in purchasing fast
food among people in Hat Yai District, Songkhla Province. The sample consists of 400 consumers
who regularly consume fast food and reside in Hat Yai District, Songkhla Province. Data were
collected using a questionnaire. The statistical methods used include frequency, percentage,
mean, standard deviation, t-test, F-test, One-Way ANOVA, and Multiple Regression Analysis.

The research findings revealed that personal factors, such as age, had a statistically
significant difference in the decision to purchase fast food among people in Hat Yai District at the
0.05 level. Similarly, occupation also showed a significant difference at the 0.01 level. However,
factors such as gender, education level, marital status, and average monthly income did not show
significant differences in fast food purchasing decisions. In addition, marketing mix factors (4Ps),
including price, promotion, and product, were found to significantly affect the decision to purchase

fast food among people in Hat Yai District, with these factors explaining 55.6% of the influence.

Keywords : Marketing Mix Decision Making
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