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Factors Influencing Purchase Decisions Through Online Applications of

Working Adults in Generation Y in Hat Yai District, Songkhla Province

Panisa Phothisikorn

ABSTRACT

The study on Factors Influencing Product Purchase Decisions Through Online
Applications of Working Adults (Generation Y). In Hat Yai District, Songkhla Province, the
objective is to study the demographic factors influencing the purchase decisions of
working adults (Generation Y) through online applications. In Hat Yai District, Songkhla
Province, the objective is to study the marketing mix factors. Technology Acceptance
Factors Influence the product purchase decisions of working adults (Generation Y)
through online applications in Hat Yai District, Songkhla Province. The sample group
consists of 400 working adults (Generation Y) living in Hat Yai District, Songkhla Province.
Data were collected using questionnaires, and the statistics used for data analysis
included frequency, percentage, mean, standard deviation, average comparison, one-way
analysis of variance, and multiple regression analysis.

The study found that demographic factors, including gender, marital status,
education level, average monthly income, and occupation, were different. Affect the
purchase decisions of working adults (Generation Y) through online applications in Hat
Yai District, Songkhla Province in different ways. At a statistically significant level of 0.05,
the marketing mix factors influence the purchase decisions of working adults (Generation
Y) through online applications in Hat Yai District, Songkhla Province. At a statistically
significant level of 0.05, all variables can explain or predict 65.0% of the purchase
decisions of working adults (Generation Y) through online applications in Hat Yai District,
Songkhla Province, the standard error of the prediction is 0.35738, and technology
acceptance factors influence the product purchase decisions of working adults
(Generation Y) through online applications in Hat Yai District, Songkhla Province. At a
statistically significant level of 0.05, all variables can explain or predict 73.5% of the
product purchase decisions of working adults (Generation Y) through online applications

in Hat Yai District, Songkhla Province, with a standard error of prediction of 0.30981.

Keywords: Demographic factors, marketing mix factors, technology acceptance factors,

purchase decisions.
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