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Satisfaction of Faculty of Medicine personnel affecting the use of the

center's services Food: Prince of Songkhla Hospital.

This research aimed to study the demographic factors affecting the satisfaction of Faculty
of Medicine personnel using the food center services at Songklanagarind Hospital, classified
by personal factors. The sample group consisted of 400 personnel from Faculty of Medicine,
Songklanagarind Hospital. The statistics used for data analysis were percentage, mean, standard
deviation, statistical analysis using t-test (Independent Sample t-test), one-way analysis of
variance using F-test (One way ANOVA), Pearson correlation coefficient analysis, and multiple
regression analysis.

The research results found that the demographic factors affecting the satisfaction of the
Faculty of Medicine personnel. The comparison results classified by personal factors found that
the majority of the sample group was female, 267 people. Most were between 20-35 years old,
248 people. Single status, 234 people. Most were salaried employees, 280 people. Most of the
sample group had an income between 10,000-20,000 baht, 275 people. They used the service
more than 4 times per month, 262 people. They used the service during 10.01 a.m. - 12.00 p.m.,
186 people. Most of the sample group used the food court for meals, 395 people. The marketing
mix factors (7Ps) that influenced satisfaction, considering each aspect, found that the product
aspect had the most influence, followed by the distribution channel aspect, the service process
aspect, the physical aspect, the personnel aspect, and the marketing aspect. The satisfaction
factor of the Faculty of Medicine personnel that had the most influence on the use of the food
court services was cleanliness aspect, followed by communication aspect, the accuracy of the
service aspect, and the service location aspect. The response and access to services were

significantly different at a statistical level of 0.05.

Keywords : Satisfaction, Food center, Marketing mix factors
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