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Factors Influencing Fresh Coffee Purchasing Behavior Among Working-

Age People in Songkhla Province

Mayuree tipmanee

ABSTRACT

The study on Factors Influencing Fresh Coffee Purchasing Behavior Among
Working-Age People in Songkhla Province. To study the personal factors affecting the
purchasing behavior of fresh coffee among working-age people in Songkhla Province and
study the influencing factors and analyze the marketing mix (7Ps) components that affect
the fresh coffee purchasing behavior among working-age people in Songkhla Province.
The sample group consists of 400 working-age people in Songkhla Province. Data were
collected using questionnaires, and the statistics used for data analysis include
percentages, mean, standard deviation, and the Chi-Square test, which were used for
data analysis with a significance level of .05 and a confidence level of 95%.

The study results compare demographic factors that are associated with the
purchasing behavior of fresh coffee among working-age people in Songkhla Province. It
was found that demographic factors, such as marital status, are associated with differing
purchasing behaviors of fresh coffee among working-age people in Songkhla Province
The comparison of marketing mix factors associated with the purchasing behavior of fresh
coffee among working-age people in Songkhla Province revealed that the marketing mix
factors include product, price, and distribution channels. The factors include personnel,
processes, and physical appearance. Differing factors were found to be associated with
the different purchasing behaviors of fresh coffee among working-age people in Songkhla

Province.

Keywords: marketing mix factors, consumer behavior.
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