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Abstract

This research on "Factors Influencing the Decision to Use the Services of the
Government Savings Bank, Yasothon Branch" aims to: (1) study the demographic
characteristics of customers using the services of the Government Savings Bank, Yasothon
Branch; (2) examine the service usage behavior of these customers; and (3) evaluate the
service quality of the bank based on personal factors such as gender, age, occupation, and
monthly income. The study population consists of 400 customers who use the services at
the Government Savings Bank, Yasothon Branch. Data were collected using questionnaires.
Statistical analysis was performed using percentage, standard deviation, t-test to compare
differences between two independent groups, and one-way ANOVA to compare differences
among three or more independent groups. A significance level of 0.05 was set to determine

statistical significance.

The findings revealed that customers rated the overall service quality of the
Government Savings Bank, Yasothon Branch, at a good level. Hypothesis testing showed no
statistically significant differences in perceptions of service quality based on gender, age,

occupation, or monthly income. Therefore, the research hypothesis was rejected.
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aelass axluanm T-test

WeANIIUNTITUINSVRIgnAssiudiauianelasensiiusnsisuiasesndu awnelass
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9 9

a

22 drungueny 20-29 Ydaduningn sevaz 12.3 Jayaninanasnauiauaenad ey

9 Y

]
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NIDFININ 5988 34.5 %QLUUﬂqWﬁzﬂausﬂgﬂﬁﬂsﬂ'ﬂmLL@%LﬂiT’:@ﬂQIUWUVI IﬂﬂLﬂT’JWiﬂﬁi@JLUULLwaQ

elivanlugiiniangusenideunilevesusewmelng nanIdellaenndasiuiuifn Demographic

1w

Factors @438U31anuaen1eUssvINsenans Wy 01y 918 wassela Inadenginssunisdenld
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Ingjusznaverdmneasnisukaziisglauiunaisdee naldonnaoiiuauldenuansinuszasns

nauifianudndulunsndeuinismeanistuiiugiu wu nsehn-aoululas szl

o
U C A

AunganssuAsliuIng gldusnisdrulngunldusmsineuazads wasdnidanyianan

o

10.01-12.00 w. Fudunafiazamndensiiumuazaenndesiuivinsusedriuvesnunsnslunug
Jadenaniidmasiensifentduinisfie AnuazaInlunIsiung lHeRINiInwessuIATaguLnuY
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