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ABSTRACT

This research aims to study the purchasing behavior of amulet products and the factors
influencing the purchasing behavior of amulet products among Generation Y and Generation Z
consumers. The sample group for this study consisted of individuals aged between 15 and 43
years residing in Thailand, with a total of 400 participants. The researcher used a convenience
sampling method and distributed questionnaires as a data collection tool. Statistical analysis was
employed, including multiple regression analysis to test the hypotheses.

The results of the study found that internal factors influencing the purchasing behavior of
amulet products among the sample group included attitude and belief factors, which were
significantly related to purchasing behavior at the 0.05 statistical level. Motivation and perception
factors were significantly related to purchasing behavior at the 0.01 statistical level. As for external
factors, social factors were significantly related to purchasing behavior at the 0.01 statistical level,
while cultural factors and marketing strategies and advertisements were significantly related to
purchasing behavior at the 0.01 statistical level.

The majority of the sample group’s objective in purchasing amulet products was for good
luck, particularly in the form of amulets and charms. The most frequently purchased type of amulet
was Buddhist amulets and sacred objects. Additionally, participants were willing to pay more for
amulet products that they strongly believed would improve their fortune or bring good luck. The
most important factor in choosing where to buy amulet products was the reputation of the store.
In terms of post-purchase behavior, the majority of participants felt satisfied with their purchase,

and they indicated that they would purchase amulet products again in the future.
Keywords: Mysterious Products, Generation Y, Generation Z
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