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Work Patterns Influencing the Lifestyle Behaviors of Generation Y
in Amnat Charoen Province
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Abstract

This research aims to: (1) study the work patterns of Generation Y in Amnat Charoen Province
and (2) study the lifestyle behaviors of Generation Y in Amnat Charoen Province. The sample
group consisted of Generation Y individuals in Mueang District, Amnat Charoen Province, totaling
400 people, selected using quota sampling. This method determined population groups and
selected the desired sample size. The tool used was a questionnaire. Data analysis was performed
using statistical software. The statistical methods included percentages, averages, standard
deviations, t-tests for comparing two groups, and one-way analysis of variance (ANOVA) for
comparing means across more than two groups based on gender, age, education level, and
occupation.

The majority of the sample group was female, totaling 221 people (55.2%). Most were aged
24-27 years (181 people, 45.3%), held a bachelor's degree (281 people, 70.3%), and were primarily
employed as company staff (168 people, 42.0%).

This research aims to: (1) study the work patterns of Generation Y in Amnat Charoen
Province and (2) examine the lifestyle behaviors of Generation Y in Amnat Charoen Province. The
sample group consisted of Generation Y individuals in Mueang District, Amnat Charoen Province,
totaling 400 people, selected using quota sampling. This method determined population groups
and selected the desired sample size. The tool used was a questionnaire. Data analysis was
performed using statistical software, with statistical methods including percentages, averages,
standard deviations, t-tests for comparing two groups, and one-way analysis of variance (ANOVA)
for comparing means across more than two groups based on gender, age, education level, and

occupation.

Keywords: Work patterns, lifestyle behaviors, Generation Y.
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