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ABSTRACT

This research aimed to study the factors influencing the decision to purchase Thai
brand skincare products via online channels in Nakhon Si Thammarat Province. The
objectives were 1) to study the demographic factors influencing the decision to purchase
Thai brand skincare products via online channels among a sample group of consumers in
Nakhon Si Thammarat Province, and 2) to compare the marketing mix factors influencing
the decision to purchase Thai brand skincare products via online channels among a sample
group of consumers in Nakhon Si Thammarat Province. The focus was on the current
consumer behavior that has become more concerned with skin care and the online

shopping channels that are widely popular among consumers who use social networks.

The results of the study found that most of them were female, accounting for 71
percent, aged 21-30 years, accounting for 35.25 percent, single, accounting for 57.75
percent, students, accounting for 25 percent, most of them had a bachelor's degree,
accounting for 39 percent, and had an average monthly income of 15,001-25,000 baht,
accounting for 39.25 percent. The level of opinions on marketing mix on the decision to buy
Thai brand skincare products through online channels in Nakhon Si Thammarat Province
found that the overall level of opinions was at a high level, with an average of 3.91 and a

standard deviation of 0.496

Keywords : Consumer groups, Marketing mix, Purchase decision, Skin care products
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