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ABSTRACT

This research aims to study personal data, service quality, and purchasing decision-
making of consumers in Nakhon Si Thammarat Province. The results of the study are used
to develop products, services, and marketing strategies, such as designing new menus,
improving the atmosphere of the restaurant, organizing promotions, and activities to attract
customers. This will help consumers choose to use the services of Klan Shabu restaurants
that meet their needs and satisfaction and help promote the sustainable development of Lan
Shabu restaurants in Nakhon Si Thammarat Province. In studying the data, the researcher
conducted a research study on the behavior of choosing to use the services of Lan Shabu,
BBQ, and returning to use the services in Nakhon Si Thammarat Province. The scope of the
study was the population in Nakhon Si Thammarat Province who used Lan Shabu restaurants

in Nakhon Si Thammarat Province. The sample population was 400 people.

From the results of the study, it was found that the population groups that influenced
the choice of Lan Shabu restaurants and the return to use the services of consumers in
Nakhon Si Thammarat Province Most of them were female, aged between 31-35 years, had
a bachelor's degree, worked as a private employee, and had an average income between
30,001-40,000 baht. It was found that personal information, service quality, and service quality
that influenced consumers' decision to use Lan Shabu restaurants in Nakhon Si Thammarat

Province were different, with statistical significance at .005.

Keywords: Service quality, Decision to use services
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